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Importance of Statistical Analyses
Statistical analysis is essential in determining the effectiveness of media ratings and sales decisions because it enables organizations to identify their target consumers. Organizations choose to analyze this data to identify the geographic distribution of potential consumers. Also, this analysis allows for companies to study the behavior of customers. As a result, this improves sales decision by helping companies to deliver their products and services to the right audience (Hu et al., 2015). 
Statistical analysis also enables salespeople to identify factors that make people buy or reject certain goods. These factors may include aspects such as personal values or culture. Moreover, an organization can also assess reviews from different online sites to determine the actual needs of consumers. Consequently, this approach helps sellers to develop tactics that will help to motivate people to buy the products. Also, organizations can use the data to improve their products. Moreover, this approach also enables managers to acquire more information on how they can improve access to their products to specific groups (Singh, 2018). 
Sales decision can be made effective through statistical analysis which helps to identify why consumers are attracted to certain products. This method allows organizations to stay in competition through products renovation. Also, this approach helps in improving customer satisfaction. Marketers can use this information to advertise products to specific television channels that attract more audience. Consequently, this allows businesses to lure more buyers from different regions (Singh, 2018). 
In conclusion, organizations that apply statistical analysis on media ratings have several advantages. These companies can make better decisions that are customer-oriented instead of relying on assumption. Furthermore, this method improves the effectiveness of advertising by studying the behaviors of buyers. Businesses can also anticipate changes in preference and make accurate decisions. Consequently, this approach increases the number of sales and general profits of the organization (Hu et al., 2015). 
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